










































































































Snapwire Transcript 

0:02 how I do portraits of people it's fun to actually set up a scene and try to 
make 
0:10 it look as beautiful as you can I'm Blake Branstad and I'm a pro level 
0:16 photographer snapped my name is Chad Newell and I'm the CEO and co
founder of 
0:22 step wire snapped wire where reimagining the way that stock photos are 
purchased 
0:2 7created it and so we created snap wire to give a new generation of 
0:32 photographers chance to feel like pros are platform allows 
photographers 
0:36 worldwide so their target feed to actual business and brands are looking 
for then 
0:4 1take original imagery hires create a briefing that is then sent out to our 
0:46 army of photographers around the world and they respond in real-time 
stepwise a 
O:Slbrand new approach to stock photography stock photography ads 
usually pretty 
0:56 lame it's not something you talk about image buyers 8 stock photo sites 
it's a 
1:0l long tail process buyers have to search for photos and find a needle in the 
1:07 haystack really creative people actually need stock photos and there's 
not a lot 
1:11 out there to serve them from the hired hundreds of photographers over 
the years 
1:15to shoot various projects I was working for marketing and advertising so 
the 
1:20 first time I saw snap where I was a little mesmerized by think it's 
awesome 
1:2 3to get photos that don't necessarily look stock but they can serve a stock 
1:28 purpose 
1:29 and staff wire we knew that connecting the photographer and the buyer 
together 
1:33 in real time to actually collaborate to get the best image was a 
fundamentally 
1:37 different way of ever working with any licensing when you succeed at the 
rate 
1:42 we're going to take a picture 
1:44 anything in this room and ifl make it look nice eventually somebody will 
1:48 probably need that network is changing the world of photography 
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